More than Water
Our Environmental, Social and Governance Performance

‘To provide great water and more for the North West’ isn’t just an aspiration. It’s our purpose that helps keep our
people focused on what matters most to those we serve. United Utilities is more than a business, it’s a vital part
of the community – and we deliver so much more than water.
Providing great water...
means delivering our core water, wastewater and customer services,
reliably and to the highest quality.

… and more…
means creating value for our stakeholders by understanding what
matters to them. It means taking our responsibilities to environmental,
social and governance matters seriously. We do this by:
supporting communities
to be stronger

protecting and enhancing
the environment

caring for customers
through trusted relationships

delivering a sustainable
return to investors

creating a great place to
work for all our employees

innovating in partnership
with suppliers

… for the North West
we stay focused on what matters in the region we serve.

Building relationships, creating value
We want to be sure we are delivering great water and more
for the North West. It’s about achieving our core business
objectives and measuring up to stakeholders’ expectations
in other areas, too.
In our experience, there is a very close relationship between
how we handle Environmental, Social and Governance (ESG)
matters, and our performance and the value we provide.
With that in mind, we are constantly monitoring the way
we work and what we achieve.
Ultimately, this is judged by the people who matter most:
customers, communities, employees, investors, environmental
stakeholders, regulators, suppliers and wider stakeholders.
Externally recognised measures of performance help us
to check our progress and show that we are meeting,
and hopefully exceeding, people’s expectations.
We respect the role that water plays in our collective success
and firmly believe that water makes the North West. We are
committed to building stronger relationships and creating even
more value for the region. We’re finding out what matters most
and investing in the areas that make a real difference.
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What next?
Responding to climate change
Climate change has been on our minds
for over two decades. It’s a formative
part of our strategic and operational
focus. In May 2020, we announced six
carbon pledges, including commitments
to peatland restoration and woodland
creation. We published two climate
change adaptation reports, in 2011 and
2015, to highlight the impact climate
change is likely to have on the region
we serve. We will publish our third
adaptation report by the end of 2021.

Multi-capital approach
By more than water, we are describing
our commitment to creating value
in other ways. We are undertaking
a project that will examine how
a multi-capital approach can better
inform our decision-making processes.
The project will explore how we can use
multi-capital thinking to understand our
dependencies, risks, and the positive
and negative impacts we have. This will
help us to demonstrate more clearly
how we make investment decisions that
are aligned to creating public value.
For further information visit:
unitedutilities.com/corporate/responsibility
Or contact: Chris Matthews,
Head of Public and Community Affairs
E: chris.matthews@uuplc.co.uk

